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Abstract : This study aims to analyze the influence of corporate governance, capital structure, and 
Corporate Social Responsibility (CSR) on firm value, with family ownership as a moderating variable 
in manufacturing companies listed on the Indonesia Stock Exchange for the 2021–2024 period. Firm 
value is measured using Price to Book Value (PBV), while the independent variables consist of GCG, 
Debt to Equity Ratio (DER), and the 2021 GRI-based CSR disclosure index. Family ownership is used 
as a moderating variable to determine the extent to which family control can strengthen or weaken the 
relationship between the independent variables and firm value. The research method uses a quantitative 
approach with panel data. The sample was obtained through a purposive sampling technique, with a 
total of 50 family manufacturing companies, resulting in 290 observations over the four years 2021–
2024. Data analysis was performed using panel data regression. The research model was declared fea-
sible based on the F-test results with a probability value of 0.000000. The adjusted R-squared value of 
0.847644 indicates that the independent and moderating variables are able to explain 84.76% of the 
variation in firm value. The results indicate that corporate governance, capital structure, and CSR par-
tially have a positive and significant effect on firm value. Family ownership also proved to have a 
positive and significant effect on firm value. Furthermore, family ownership moderates and strengthens 
the relationship between corporate governance and firm value, indicating that dominant family own-
ership encourages more effective implementation of GCG principles. These findings imply that man-
ufacturing companies, particularly family-owned companies, need to strengthen governance, optimally 
manage their capital structure, and consistently increase CSR disclosure to enhance firm value. 

 

Keywords: Capital Structure; Corporate Governance; Corporate Social Responsibility; Family Own-

ership; Firm Value. 

 

1. Introduction 
Businesses must perform better to achieve their goals in the face of increasingly fierce 

competition. Maximizing profits is a company's goal to increase its value. Based on stock 
prices, company value can be characterized as a benchmark for shareholder welfare. A high 
value indicates a superior financial position. Expectations of high returns encourage investors 
to increase their offering prices. Thus, increasing company value is a vital target for manage-
ment, shareholders, and capital market supervisors (Pertiwi & Suhartini, 2022). 

A press release from the Indonesia Stock Exchange (IDX) on December 30, 2024, em-
phasized the crucial role of the capital market in driving company value and market confi-
dence in Indonesia. Throughout 2024, the Indonesian capital market recorded various posi-
tive achievements, demonstrating sustainable growth and development. 
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Table 1 Capital Market Performance Indicators. 

 
Based on the data in Table 1.1 regarding the Indonesian Capital Market Performance 

Indicators for 2024, significant positive growth is evident. The number of investors reached 
14.84 million, an increase of 2.6 million compared to the previous year, with 6.37 million of 
them being active stock investors, an increase of 1 million. There are 966 companies listed on 
the Indonesia Stock Exchange, with 60% owned by families, founders, or successors. 

Consistent implementation of GCG has been proven to increase investor and creditor 
trust, strengthen a company's bargaining position in accessing capital, and improve opera-
tional efficiency through improved control mechanisms. In the long term, companies with 
appropriate governance will be more resilient in the face of market pressures, regulatory 
changes, and macroeconomic challenges. GCG is a crucial factor in a company's strategy for 
creating sustainable value. 

The composition of the capital structure directly influences an entity's financial position, 
which in turn impacts the company's value. By identifying the appropriate capital balance, a 
company can reduce the risk of failure in achieving its objectives. The decision to use equity 
or borrowed capital carries significant consequences. An increase in the capital structure ratio 
implies an increase in long-term borrowings, meaning a significant portion of operating profit 
must be allocated to repay fixed interest expenses and principal installments. Consequently, 
the company's net profit after tax will decrease. (Murniati & Ingra, 2023). Capital structure is 
a key element in corporate financial decision-making because it significantly impacts company 
value. This concept refers to the composition or balance between debt (loans) and equity 
(equity) that a company uses to fund its operations. 

Corporate Social Responsibility (CSR) has evolved from a mere philanthropic activity 
to a core strategy in modern business management. Implementing Corporate Social Respon-
sibility (CSR) is now viewed as an investment, not just a cost. Many business entities consider 
CSR to be essential. This is based on the understanding that corporate responsibility extends 
beyond the economic aspect of generating substantial profits for shareholders, but also en-
compasses social responsibility towards all stakeholders around the company's operational 
areas. 

In Indonesia, Corporate Social Responsibility (CSR) reporting is a legal requirement. 
Law Number 40 of 2007 concerning Limited Liability Companies, specifically Article 74, ex-
plicitly requires companies whose activities involve natural resources to implement social and 
environmental responsibilities. Furthermore, the Financial Services Authority (OJK) requires 
all issuers and public companies to submit sustainability reports to ensure transparency. This 
emphasizes that CSR is not merely a moral obligation but a legal requirement that directly 
impacts a company's reputation in the eyes of the public and the market. 

Empirical research conducted by Ayahu et al. (2024) on food and beverage manufactur-
ing companies listed on the Indonesia Stock Exchange (IDX) for the 2016-2021 period found 
that capital structure had a negative and significant impact on firm value. Implications: These 
results indicate that the higher the proportion of debt used in a company's capital structure, 
the greater the tendency for firm value to decline. 

When a family group or individual holds a majority of a company's shares and directly 
influences its policies through managerial positions or authority on the board of directors and 
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commissioners, this is known as family ownership. Families own or indirectly control approx-
imately 60% of businesses listed on the Indonesia Stock Exchange (IDX). 

Table 2 List of Examples of Family Companies Listed on the Indonesia Stock Exchange 
for the 2021-2024 Period. 

 

Based on Table 1.2, which lists examples of family-owned companies listed on the In-
donesia Stock Exchange (IDX) for the 2021–2024 period, there are four large companies 
representing various strategic sectors, namely food manufacturing and pharmaceuticals. Fam-
ily ownership of these companies varies from approximately 59.9% to over 70%, with signif-
icant influence on the company's policy direction and management. For example, PT Cam-
pina Ice Cream is owned by the Prawirawidjaja family. This indicates that family control re-
mains very dominant, especially in companies operating in capital-intensive and strategic sec-
tors. 

However, on the other hand, family dominance in the ownership structure also raises 
concerns about potential conflicts of interest. Family owners tend to control the company by 
exploiting privileges. This can be detrimental to minority shareholders, especially if not bal-
anced by a strong corporate governance system. Family-owned companies often exhibit dif-
ferent GCG practices than non-family-owned companies. Research (Prastia & Hasanah, 
2022) shows that family-owned companies can outperform non-family-owned companies, 
provided they implement effective corporate governance principles. However, these results 
are highly contextual and may vary depending on board structure, next-generation involve-
ment, and information transparency. 

Family ownership moderates the impact of GCG, capital structure, and CSR on firm 
value in two ways: as a source of stability and as a potential source of conflict of interest. To 
better understand how these three criteria influence firm value and how family ownership 
influences this relationship, this study examines manufacturing companies listed on the In-
donesia Stock Exchange between 2021 and 2024. 
Literature Review 

This study uses two main theories as the basis for developing hypotheses: Resource-
Based View (RBV) Theory  and stakeholder theory. Wernerfelt was the first to propose the 
Resource-Based View (RBV) theory (1984). The core of the RBV theory highlights the im-
portance of a firm's internal resources and competencies. These components are the primary 
basis for determining a firm's performance and competitive advantage. How a firm compares 
to its competitors is a fundamental premise of the Resource-Based View (RBV) philosophy. 
Managing internal resources in accordance with the firm's unique skills and capabilities is a 
key way to achieve this and maintain a competitive advantage over competitors. The primary 
objective of the RBV is to identify and discover company characteristics that can serve as 
elements that enhance superior competitiveness. To win market competition, companies are 
encouraged to develop their internal potential, capabilities, and performance to increase mar-
ket value. 

Stakeholder theory states that corporate responsibility extends beyond financial perfor-
mance to include social dimensions. According to this theory, companies must actively man-
age important issues relevant to all stakeholders. The core of this theory is trust. The more 
information a company discloses to stakeholders, the more comprehensive their view of the 
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company's overall profile will be, ultimately fostering trust. The primary way for companies 
to communicate and fulfill their role with stakeholders is through Corporate Social Respon-
sibility (CSR) disclosure. Thus, companies are expected to voluntarily carry out their social 
responsibilities (Suryani & Ika, 2023). 

Companies should not operate solely for their own interests but must create benefits for 
various stakeholders, including shareholders, creditors, consumers, suppliers, the govern-
ment, and the community. Corporate activities are influenced by internal and external factors, 
collectively identified as stakeholders. Companies typically disclose Corporate Social Respon-
sibility (CSR) in their annual reports to gain support from these groups. Companies and their 
stakeholders view this social disclosure as a crucial communication tool. Individuals, organi-
zations, or communities that have a relationship and interest in a company are known as 
stakeholders. They have the power to direct or influence how the company uses its financial 
resources. 
Perposed Method 

This research is a causal associative study using quantitative techniques. Ghozali (2018) 
explains that a quantitative approach is used in research that analyzes the relationships between 
variables based on statistical hypothesis testing. Quantitative research, according to Gujarati 
(2004). In a study, a population is a group of people who are the subjects or targets of the 
research. All 290 manufacturing companies listed on the Indonesia Stock Exchange between 
2021 and 2024 constituted the study population, with families holding the majority of shares. 
Part of the population refers to a selected part taken from a research object in a representative 
manner of the entire population. In this study, considering that it is not possible to take the 
entire population as the research object, The method applied is purposive sampling, where 
sample selection is based on certain considerations. 

 
This study uses Econometric Views (Eviews) software, which is designed for time series 

data analysis and offers comprehensive statistical and econometric analysis capabilities, com-
bined with multiple linear regression models to identify correlations between variables. The 
analytical techniques used include hypothesis testing to examine relationships between varia-
bles, traditional assumption testing to ensure model adequacy, and data analysis with descrip-
tive statistics to explain data features. This strategy is expected to provide a deeper under-
standing of the variables that influence business value from a broader perspective. 
Results and Discussion 

Descriptive statistical analysis provides an overview or description of the research 
variables. This analysis was conducted on 50 companies that served as the research sample. 
The statistical results for each data set are as follows : 
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The firm value variable (Y), measured using the Price to Book Value (PBV) ratio, has an 

average value of 1.743, indicating that companies generally have a market value of approxi-
mately 1.7 times their book value. This indicates that companies in the sample tend to be 
valued higher by investors than their net asset value. The maximum value of 10.598 was found 
in the company coded IMPC in 2024, indicating that the company tends to be valued higher 
by investors than its net asset value. The minimum value of 0.192 was found in the company 
coded GGRP in 2023, indicating significant differences in market perceptions of company 
performance. The standard deviation of 1.733 indicates a high level of variation between com-
panies. 

The Corporate Governance variable (X1), proxied by the Good Corporate Governance 
(GCG) score, had an average value of 21.278, indicating that companies generally imple-
mented fairly good corporate governance practices. The maximum value was 28.5 for compa-
nies coded CMRY in 2021 and 2022, and for AKRA in 2022, and the minimum value was 10.0 
for JECC in 2022, indicating a gap in GCG implementation between companies. The standard 
deviation of 4.961 indicates a moderate level of variation. 

The Capital Structure variable (X2), measured by the Debt to Equity Ratio (DER), had an 
average value of 1.036, indicating that companies, on average, had debt nearly equal to equity. 
The maximum value was 5.927 for PDES in 2021, and the minimum value was 0.031 for 
BUKA in 2023, indicating companies with both very high and very low leverage levels. The 
standard deviation of 1.039 indicates a large level of variation between companies. 

The Corporate Social Responsibility (X3) variable, measured using GRI G4, had an aver-
age value of 0.466, indicating that companies disclosed approximately 46.6% of the total rele-
vant CSR indicators. The maximum value was 0.857 for companies coded AVIA in 2022, and 
the minimum value was 0.083 for companies coded GGRP in 2022, indicating a wide variation 
in the level of CSR disclosure. A standard deviation of 0.180 indicates moderate variation. 

The Family Ownership (Z) variable, measured by the percentage of family share owner-
ship (family ownership percentage), had an average value of 0.653, or approximately 65.3%, 
indicating that most companies in the sample have a family-dominated ownership structure. 
The maximum value was 0.937 for companies coded AVIA in 2022, and the minimum value 
was 0.092 for companies coded UNSP in 2021, indicating variation in the level of family dom-
inance. The standard deviation of 0.185 indicates a moderate level of distribution. 

 
Hipotesis uji chow : 
H0: Commont effect model. 
H1: Fixed effect model. 
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The cross-section probability value is 0.0000 or <0.05, so H0 is rejected, therefore the 
selected model is the fixed effect model. Next, we will conduct a regression with a random 
effect model, to determine which model is appropriate, the random effect model or the fixed 
effect model. 

 
Hausman test hypothesis: 
H0: Random Effects Model 
H1: Fixed Effects Model 
The results of the Hausman test in Table 5.3 show that the Chi-Square probability value 

is 0.000 < 0.05, so H0 is accepted. Therefore, the selected model is the fixed effects model. 
The model selection test concludes that the appropriate model for further testing is the fixed 
effects model. 

Multiple Regression Test of Panel Data Fixed Effect Model 

 
These results indicate that overall, the independent variables, namely Good Corporate 

Governance (X1), capital structure (X2), Corporate Social Responsibility (X3), and family 
ownership (Z), have a positive and significant effect on firm value (PBV). This indicates that 
the combination of good corporate governance, a healthy capital structure, social responsibil-
ity, and strong family ownership can increase firm value in the studied sector. 

 
The Adjusted R-squared value of 0.847644 or 84.76% indicates that the independent var-

iables consisting of GCG, DER, CSR, and family ownership together are able to explain 
84.76% of the variation in changes in company value. Meanwhile, the remaining 15.24% is 
explained by other factors outside this research model, such as company size, profitability, or 
dividend policy that are not included in the analysis. Thus, it can be concluded that the model 
used has very good explanatory power, because most of the variation in company value can 
be explained by the independent variables used. 
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The table above explains the influence of the independent variables on the dependent 
variable as follows: 

1. The Good Corporate Governance variable (X1) has a calculated t-value of 3.036623 > 
1.967 and a probability value of 0.0028 < 0.05, indicating that Good Corporate Gov-
ernance has a positive and significant effect on firm value. This indicates that the better 
the implementation of GCG, the higher the firm value. 

2. The Capital Structure variable (X2) has a calculated t-value of 2.654482 > 1.967 and 

a probability value of 0.0088 < 0.05, indicating that capital structure has a positive 

and significant effect on firm value. This means that the more optimal the capital 

structure, the higher the company's value. 

3. The Corporate Social Responsibility (X3) variable has a t-value of 2.244871 > 1.967 

with a probability of 0.0263 < 0.05, indicating that CSR has a positive and significant 

influence on company value. This means that the better the implementation of 

corporate social responsibility, the greater the company's value increases. 

4. The family ownership (Z) variable has a t-value of 2.410277 > 1.967 with a 

probability of 0.0172 < 0.05, indicating that family ownership has a positive and 

significant influence on company value. This indicates that companies with 

substantial family ownership tend to have strong control and commitment, which 

impacts company value. 

Conclusion 
Based on the results of the panel data regression analysis and hypothesis testing, the fol-

lowing conclusions can be drawn: 

1. Corporate governance has a positive and significant effect on firm value. This means 

that the better the corporate governance practices implemented by a company, such 

as transparency, accountability, and managerial responsibility, the higher the firm's 

value in the eyes of investors. Effective governance implementation can increase 

shareholder trust and reduce agency risk, thereby creating added value for family-

owned companies listed on the Indonesia Stock Exchange. 

2. Capital structure has a positive and significant effect on firm value. This means that 

using an optimal capital structure between equity and debt can increase firm value. 

Family companies that are able to balance the proportion of debt and equity can 

efficiently utilize the leverage effect to increase profitability and firm value. 

3. CSR has a positive and significant effect on firm value. This indicates that the higher 

the level of social responsibility implemented by a family company, the higher the 

positive perception of the company by the public and investors. Consistent CSR 

practices signal a company's good reputation, which ultimately increases its value. 

4. Family ownership has a positive effect on firm value. This means that the greater 

the proportion of family ownership, the stronger the incentive to maintain the 

company's reputation and performance in the long term. This is because family firms 

tend to have a greater commitment to business sustainability and management 

efficiency, thereby increasing the firm's value in the capital market. 

5. Family ownership positively and significantly moderates the effect of governance on 

firm value. This indicates that as the proportion of family ownership increases, the 

implementation of corporate governance becomes more effective in increasing firm 

value. Family owners tend to ensure that governance mechanisms are implemented 

diligently, as they have a direct stake in the business's sustainability. 
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6. Family ownership positively and significantly moderates the relationship between 

capital structure and firm value. This means that family ownership can strengthen 

the influence of capital structure on firm value. With family involvement in financial 

decision-making, companies can choose efficient funding structures, reduce the cost 

of capital, and increase investor confidence in the company's financial stability. 

7. Family ownership positively and significantly moderates the relationship between 

CSR and firm value. This means that the higher the family ownership, the stronger 

the influence of CSR in increasing firm value. Family involvement in ownership 

makes CSR activities not merely a formality, but a moral commitment to maintaining 

the reputation and sustainability of the business. This strengthens the company's 

positive image and increases the company's value in the eyes of the public and 

investors. 
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