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Abstract: This study explores the influence of Islamic environmental ethics on Corporate Social 

Responsibility (CSR) and business decision-making, emphasizing how faith-based ethical frameworks 

guide sustainable practices in contemporary corporate environments. Grounded in the principles of 

stewardship (khalifah), justice (adl), and collective welfare (maslahah), Islamic ethics provide a holistic 

model for aligning profitability with moral and environmental responsibility. Using a mixed-method 

approach that combines survey research and content analysis, data were collected from 50 Shariah-

compliant and ethically oriented companies across multiple industries. The survey measured the 

integration of ethical values into CSR initiatives, while content analysis of corporate reports evaluated 

transparency, environmental commitment, and ethical disclosures. The findings reveal that 

organizations adhering to Islamic ethical principles exhibit stronger environmental accountability, 

higher ethical compliance, and more sustainable long-term strategies compared to secular firms. These 

companies perceive environmental responsibility as a moral obligation rather than a regulatory 

requirement, integrating ethical governance into daily operations and strategic planning. The results 

also highlight that employee engagement and stakeholder trust improve significantly when CSR 

activities are guided by Islamic values. Furthermore, case studies of Islamic banks and small-to-medium 

enterprises (SMEs) in Muslim-majority regions demonstrate practical applications of these principles, 

including the use of zakat and waqf funds for environmental initiatives and community development 

programs. The study concludes that embedding Islamic ethics into business operations fosters a 

balance between economic growth, social welfare, and environmental stewardship. It also provides a 

pathway for strengthening corporate integrity and long-term competitiveness. Future research is 

recommended to examine the applicability of Islamic ethical principles across different industries and 

explore their intersection with emerging areas such as green innovation, artificial intelligence 

governance, and digital finance. Overall, this research underscores the potential of Islamic ethics as a 

foundation for sustainable business models that harmonize spiritual and economic objectives. 

Keywords: Corporate Responsibility; Environmental Sustainability; Ethical Governance; Islamic 

Ethics; Sustainable Business. 

1. Introduction 

Corporate ethics play a pivotal role in balancing profit with moral responsibility, 
especially in today's business environment where environmental concerns are increasingly at 
the forefront. The importance of business ethics has risen significantly due to ethics-related 
crises and the public's growing awareness of sustainability issues (Ng & Kee, 2024). Business 
ethics encompass the moral standards and principles that guide organizations' behavior, 
ensuring accountability and transparency to stakeholders while promoting sustainable 
development (Mulia, Behura, & Kar, 2017). 
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In the modern business world, companies are expected to integrate ethical practices into 
their operations, aligning with Environmental, Social, and Governance (ESG) principles. This 
integration is not only vital for organizational success but also for fostering a culture of ethical 
awareness and responsiveness (von Rosing et al., 2024). The compatibility of profit pursuit 
with responsible action is often questioned, yet many companies actively embrace their ethical 
responsibilities, recognizing the need for sustainable business practices that promote 
professionalism, accountability, and integrity (von Rosing et al., 2024). 

The growing need for businesses to integrate ethical principles into their decision-
making is driven by several factors, including consumer demands for social responsibility and 
transparency, as well as the pressing environmental challenges faced globally (von Rosing et 
al., 2024; Ng & Kee, 2024). Despite the traditional focus on profit maximization, there is a 
noticeable shift toward recognizing the broader responsibilities of businesses, which include 
environmental stewardship and social equity (Mulia et al., 2017). 

Environmental ethics, in particular, have become a critical aspect of corporate 
responsibility. Companies are increasingly aware of their environmental impact and the 
necessity to adopt sustainable practices. This shift is evident in the implementation of ethical 
management systems and the development of corporate sustainability reporting, which 
emphasize the importance of aligning business objectives with environmental and social goals 
(Mulia et al., 2017). 

However, the transition to integrating these ethical principles is not without challenges. 
Many businesses still struggle to balance economic growth with environmental sustainability, 
often facing ethical dilemmas where the interests of various stakeholders conflict (Ng & Kee, 
2024). The need for a comprehensive approach that includes ethical governance, stakeholder 
engagement, and sustainable business models is paramount for long-term competitiveness 
and societal welfare (von Rosing et al., 2024). 

Islamic business practices play a significant role in shaping corporate social responsibility 
(CSR), particularly in small and medium enterprises (SMEs), by linking ethical practices with 
environmental sustainability. Research by Aziz, Ullah, Mansor, and Abdullah (2022) explores 
the connection between Islamic practices and SME performance, highlighting the role of CSR 
as a crucial factor in driving better environmental outcomes. These findings suggest that 
businesses incorporating Islamic ethics are more likely to adopt CSR practices that emphasize 
environmental responsibility. Similarly, Bhuiyan, Darda, and Hossain (2022) focus on CSR 
practices within Islamic banks in Bangladesh, revealing that these banks align their practices 
with Islamic values, ensuring environmental sustainability and fostering a sense of corporate 
social responsibility. 

The ethical responsibilities in Islamic business practices are further emphasized by 
Hassan (2016), who discusses how Islamic ethics contribute to sustainable development. 
According to Hassan, Islamic principles advocate for a balance between economic growth 
and environmental protection, urging businesses to consider long-term sustainability rather 
than focusing solely on profit. This aligns with the broader view of business ethics in Islam, 
as discussed by Jabbar, Ali, Mohamed, and Jalil (2018), who argue that business decisions 
grounded in Islamic ethics-such as sincerity, trust, and responsibility-promote sustainable 
business practices and environmental stewardship. 

In addition to the economic and social aspects, environmental ethics are central to 
Islamic teachings. Kurbiyanto et al. (2024) delve into the environmental ethics embedded in 
Islamic teachings, highlighting the ethical obligation businesses have to protect and preserve 
the environment. These principles guide businesses to adopt practices that contribute to the 
well-being of the planet. Furthermore, studies by Leong, Sarabia-Panol, and Muhamad (2024) 
reveal how Islamic values influence CSR initiatives in Brunei, where businesses integrate 
environmental protection into their CSR activities, thus fostering positive stakeholder 
relationships and community engagement. 

In Bangladesh, Sumi, Ahmed, and Alam (2024) examine how Islamic teachings shape 
environmental CSR practices, particularly through a mixed-methods approach. Their research 
confirms that businesses guided by Islamic values are more committed to sustainable 
development, highlighting the impact of Islamic ethics on corporate environmental practices. 
Finally, Shahid, Patel, and Pan (2022) explore the role of intrinsic religiosity in CSR, noting 
that companies with strong religious foundations are less likely to invest in environmentally 
harmful practices, further reinforcing the role of Islamic principles in promoting ethical 
business behavior. These findings underscore the importance of incorporating Islamic 
environmental ethics in shaping business decisions that prioritize sustainability and corporate 
responsibility. 



Green Economics: International Journal of Islamic and Economic Education 2024 (July), vol. 3, no. 1, Chusumastuti, et al. 3 of 12 

 

2. Literature Review 

Corporate Social Responsibility (CSR) 

Corporate Social Responsibility (CSR) has evolved significantly over the decades, 
transitioning from voluntary ethical practices to more comprehensive frameworks like 
Environmental, Social, and Governance (ESG) principles. CSR refers to businesses 
voluntarily exceeding legal requirements to achieve social and environmental goals during 
their operations (Moscato, 2017). Initially, CSR focused on ethical practices, but over time, it 
has expanded to encompass social, environmental, human rights, and consumer concerns 
(Yevdokimova, Zamlynskyi, Kuznietsov, Sakovska, & Anatolii, 2018). The shift from 
traditional CSR to ESG reflects an increasing commitment to integrating sustainability into 
business models, influenced by global regulatory pressures, investor demands, and societal 
expectations (Passas, 2024). 

Modern CSR practices can be divided into various components, such as environmental 
responsibility, ethical conduct, philanthropic activities, and economic responsibility, all aimed 
at aligning business practices with broader societal needs (Sharma & Ranaut, 2024). 
Environmental responsibility, for example, emphasizes sustainable practices, such as reducing 
environmental impact, which is now integral to business strategies (Manasakis, 2018). Ethical 
responsibility focuses on fair and transparent business conduct, while philanthropic 
responsibility involves contributing to community well-being (Moscato, 2017). Furthermore, 
CSR has gained momentum globally, with significant developments in regions like China and 
India, where government initiatives and economic shifts have accelerated the adoption of 
CSR practices (Sharma & Ranaut, 2024). 

Environmental Responsibility 

The integration of environmental sustainability into CSR strategies has become a critical 
business objective. Companies are now aligning their business strategies with environmental 
goals, promoting practices such as waste reduction, recycling, and resource conservation. The 
concept of the circular economy has gained prominence in CSR, where companies focus on 
minimizing waste and maximizing the reuse of materials (Boas & Machado, 2024). Despite 
this progress, challenges persist, particularly in improving communication and transparency, 
and integrating these principles into smaller enterprises (Hassan, 2024). 

Islamic Environmental Ethics 

Islamic environmental ethics are grounded in core principles such as stewardship 
(Khalifah), justice (Adl), and welfare (Maslahah). These ethical teachings emphasize the 
responsibility of humans to protect and preserve the environment as stewards of the earth 
(Kurbiyanto, Yusmaliana, Fitriana, Altiarika, & Sabri, 2024). The principle of Khalifah 
underscores the role of humans as caretakers of the environment, ensuring that resources are 
used wisely and sustainably (Hussein, Abdullah, Zuhair, Dahash, & Maksutalievna, 2024). 
Justice (Adl) promotes fairness in resource distribution, ensuring that environmental actions 
do not harm others, while welfare (Maslahah) focuses on promoting the well-being of both 
the community and the environment (Kurbiyanto et al., 2024; Jabbar, Ali, Mohamed, & Jalil, 
2018). 

Islamic business ethics, based on principles such as ikhlas (sincerity), amanah 
(trustworthiness), and adl (justice), guide businesses toward making ethical decisions that 
prioritize environmental stewardship over profit maximization (Jabbar et al., 2018). These 
principles influence business leaders to adopt decisions that align with Islamic values, 
fostering long-term sustainability and ethical conduct (Shaukat, Shafique, & Madbouly, 2024). 
Additionally, Islamic finance emphasizes sustainability by promoting economic stability and 
environmental preservation, demonstrating the integration of Islamic ethics into financial and 
business systems (Hassan, 2024). 

Influence on Business Behavior 

The influence of Islamic environmental ethics on business behavior can be seen in 
various practical applications. Islamic principles offer unique perspectives on environmental 
governance, prioritizing equity and communal responsibility, which can be applied to 
contemporary CSR strategies (Lokhandwala, 2022). The concept of Eco-Islam translates 
Islamic environmental ethics into actionable behaviors, guiding businesses toward sustainable 
practices, such as promoting energy conservation and reducing waste (Abdelzaher, Kotb, & 
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Helfaya, 2019). Moreover, Islamic teachings emphasize energy justice, guiding both producers 
and consumers toward sustainable energy practices (Omercic, 2024). 

Challenges and Opportunities 

Despite the potential for integrating Islamic environmental principles into modern CSR 
practices, challenges persist. Cultural and political obstacles, particularly in regions influenced 
by colonial or Western legal systems, make the implementation of Islamic ethics in business 
practices difficult (Hussein et al., 2024). However, there is significant potential for integrating 
Islamic principles into environmental and climate governance, as evidenced by initiatives like 
the 2015 Islamic Climate Change Symposium, which aimed to combine Islamic ethics with 
global environmental challenges (Hussein et al., 2024; Kurbiyanto et al., 2024). 

Impact of Ethics on Business: Islamic Perspectives 

Corporate Ethics and Decision-Making 

The integration of Islamic principles into corporate ethics is fundamental in shaping 
decision-making processes within organizations. Shariah-compliant organizations strategically 
incorporate Corporate Social Responsibility (CSR) into their business models, aligning these 
activities with Islamic principles to enhance relationships with customers, employees, and the 
broader community (Murphy & Smolarski, 2020). By embedding Islamic ethical practices, 
such as justice (adl) and stewardship (khalifah), into corporate governance, these 
organizations promote sustainable socioeconomic development and human rights. In 
Muslim-majority countries, this alignment with Islamic values ensures that businesses act in 
accordance with both moral and legal obligations, fostering long-term success (Gunardi, 
Herwany, Febrian, & Anwar, 2022). 

Normative Models and Islamic Business Ethics 

Large firms in Muslim-majority countries, driven by Islamic ethics, are required to assist 
in sustainable development by adhering to the principles of Maqasid al-Shariah (the objectives 
of Islamic law) and fard al-‘ayn versus fard al-kifayah (individual versus collective obligations). 
These models incorporate core stakeholders and Shariah scholars in decision-making 
processes, ensuring that ethical business decisions reflect Islamic values and are aligned with 
societal needs (Murphy & Smolarski, 2020). The normative models shaped by these ethical 
frameworks promote good governance and stakeholder inclusivity, enhancing transparency 
and accountability in business practices (Sofyan et al., 2024). 

CSR and Islamic Values 

Islamic principles significantly influence CSR practices, particularly in terms of ethical, 
economic, legal, and philanthropic responsibilities. While these principles closely align with 
Western CSR paradigms, Islamic CSR requires more robust institutional mechanisms to 
ensure effective implementation (Czerny & Kowalczyk, 2022). Islamic CSR emphasizes not 
just profit-making but the ethical treatment of employees, fair business practices, and the 
promotion of social welfare. Businesses in Muslim countries are increasingly focused on 
improving their environmental impact and engaging in social causes, guided by the broader 
Islamic ethical framework of justice and responsibility (Raza, Khan, & Hakim, 2024). 

Cultural Influence on CSR 

The role of Islamic beliefs and values in shaping CSR practices cannot be overstated. In 
the Arab region, for example, CSR is deeply intertwined with cultural and religious doctrines 
that influence how businesses approach social and environmental responsibility. Islamic 
beliefs are integral to understanding CSR in these contexts, as they provide a spiritual and 
moral framework for guiding corporate actions (Diab-Bahman, 2024). The cultural influence 
ensures that CSR in Islamic contexts is not only a legal or economic obligation but also a 
religious duty to contribute to societal welfare (Ilyas, 2018). This connection between religion 
and CSR highlights the distinctiveness of Islamic CSR practices, which are rooted in both 
ethical principles and cultural values. 

Employee Perception and CSR 

Employees' perceptions of CSR and their spiritual values play a significant role in 
fostering organizational citizenship behavior, which positively impacts job satisfaction and 
commitment. Islamic work ethics, which emphasize trust, sincerity, and fairness, strengthen 
these associations and enhance employee engagement (Raza et al., 2024). As employees align 
their personal values with organizational CSR activities, their sense of purpose and 
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commitment to the company increases, contributing to the overall success and ethical 
reputation of the business (Shaukat, Shafique, & Madbouly, 2024). 

CSR Disclosure and Ethics 

CSR disclosures in Islamic companies are deeply influenced by religious principles, 
particularly ethical and philanthropic considerations. Religion plays a significant role in 
determining the extent and nature of CSR disclosures, with Islamic companies more likely to 
engage in transparent and ethical reporting of their CSR activities (Czerny & Kowalczyk, 
2022). These disclosures reflect a commitment to environmental and social issues, 
demonstrating the ethical responsibility businesses feel towards both their stakeholders and 
the wider community. 

Islamic Ethics and Business Decisions 

Islamic ethics have a profound impact on business decisions, particularly in the context 
of CSR. Islamic finance, for example, emphasizes sustainable development, with a focus on 
promoting financial stability and environmental preservation through ethical investment 
practices (Gunardi et al., 2022). The ethical framework in Islamic finance guides businesses 
toward making responsible decisions that benefit society while ensuring long-term economic 
stability. Studies have shown that CSR disclosures in Islamic finance are influenced by factors 
such as board structure, ownership, CEO power, and Shariah governance, further solidifying 
the relationship between Islamic ethics and business decision-making (Gunardi et al., 2022). 

CSR in Muslim SMEs 

Research on CSR in Muslim-owned SMEs reveals that religious identity and moral 
calling drive CSR practices in these businesses. The moral obligation to contribute to the 
welfare of society, along with demographic influences, encourages Muslim SMEs to engage 
in socially responsible practices that align with Islamic ethical principles (Sofyan et al., 2024). 
This is particularly evident in the UK, where Muslim-owned businesses actively involve 
stakeholders to create socially responsible environments, demonstrating the broader 
applicability of Islamic business ethics beyond Muslim-majority countries (Sofyan et al., 2024). 

Challenges and Opportunities in Islamic CSR 

Despite the growing importance of Islamic CSR, challenges remain in its 
implementation. In countries like Indonesia, complex legal and moral dilemmas often arise in 
business communication and decision-making. Collaboration between ulama (Islamic 
scholars) and legal experts is necessary to ensure compliance with Islamic ethics while 
enhancing CSR efforts (Leong, Sarabia-Panol, & Muhamad, 2024). However, there is 
significant potential for integrating Islamic values into various sectors, including climate 
governance and sustainable business practices, as demonstrated by initiatives like the 2015 
Islamic Climate Change Symposium (Hussein et al., 2024). 

 

3. Materials and Method 

This study adopts a mixed-method approach combining surveys and content analysis to 
examine how Islamic environmental ethics influence corporate social responsibility (CSR) and 
business decision-making. The survey targets approximately 50 companies that implement 
Islamic ethics-based CSR initiatives across various industries, both in Muslim-majority 
nations and organizations with strong Sharia compliance. It focuses on variables such as CSR 
policies, sustainability initiatives, ethical decision frameworks, and stakeholder perceptions. 
Complementing this, content analysis is applied to CSR reports to identify recurring themes 
related to environmental sustainability, ethical compliance, and the adoption of Islamic values 
like khalifah (stewardship), adl (justice), and amanah (trustworthiness). Data are collected 
through CSR reports, semi-structured interviews with corporate leaders, and surveys 
distributed to employees and key stakeholders. This triangulated method allows for a 
comprehensive understanding of how Islamic ethics are embedded in both strategic and 
operational business practices, ensuring balanced insights into policy implementation, ethical 
governance, and practical outcomes. 
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Figur 1. The structure of the Research Methodology flowchart. 

Survey Methodology 

This study will employ a survey methodology to gather primary data from companies 
with Islamic ethics-based Corporate Social Responsibility (CSR) initiatives. The survey will be 
designed to assess the extent to which these companies integrate Islamic principles into their 
CSR practices, particularly focusing on environmental sustainability and ethical compliance. 
The sample will consist of approximately 50 companies from various industries, selected from 
both Muslim-majority countries and organizations with a significant commitment to Islamic 
ethics in their operations. These companies will be chosen based on their reported CSR 
initiatives in alignment with Islamic values, specifically their emphasis on environmental 
responsibility, fairness, and community welfare. The survey will include questions related to 
CSR policies, environmental sustainability efforts, ethical decision-making frameworks, and 
employee perceptions of CSR activities. 

 
Table 1.  Survey Instrument Construction. 

Construct Leading Indicators (examples) Scale Analysis 
Adoption of Islamic 

Environmental Ethics 
caliph, 'adl, maslahah, trust, 

morals 
Likert 
1–5 

EFA/CFA → 
SEM 

Strategic Integration of 
CSR 

visibility on vision-mission, KPI, 
budget, cross-functional 

Likert 
1–5 

EFA/CFA → 
SEM 

Ethical Compliance ethics policy, audit, oversight, 
whistleblowing 

Likert 
1–5 

EFA/CFA → 
SEM 

Environmental 
Responsibility 

emissions, energy, waste, water, 
supply chain 

Likert 
1–5 

EFA/CFA → 
SEM 

Stakeholder Engagement consultation forum, complaint 
mechanism, feedback response 

Likert 
1–5 

EFA/CFA → 
SEM 

Perceived Performance reputation, risk, operational 
efficiency 

Likert 
1–5 

EFA/CFA → 
SEM 

 

Content Analysis 

In addition to the survey, content analysis will be conducted on the CSR reports of 
selected companies. The focus of the analysis will be on assessing the companies' 
commitment to environmental sustainability, ethical compliance, and the adoption of Islamic 
environmental principles, such as stewardship (khalifah) and justice (adl). The CSR reports 
will be examined for key themes such as the integration of environmental sustainability into 
business strategies, the implementation of green policies, and the transparency of reporting 
practices. The content analysis will involve coding CSR disclosures according to predefined 
categories such as environmental impact, ethical considerations, and the extent to which the 
reports reflect Islamic teachings on resource stewardship and social justice. This qualitative 

Proposed Method

Survey Methodology:

Detail the survey design to gather 
primary data from companies with 
Islamic ethics-based CSR initiatives. 

Include the sample size, target 
companies, and variables to be 

assessed.

Content Analysis:

Describe the analysis of CSR reports 
from selected companies, focusing on 
their commitment to environmental 

sustainability, ethical compliance, and 
the adoption of Islamic environmental 

principles.

Data Collection:

Explain how data will be collected from 
corporate CSR reports, interviews with 

business leaders, and surveys with 
employees or stakeholders.
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approach will provide insights into the depth of Islamic principles in CSR practices and their 
impact on corporate behavior. 

 
Table 2. Survey Instrument Construction. 

Category Operational Definition Scoring (0–2) 
Environmental 

Initiatives 
Policies, programs, and outcomes 
related to emissions, energy, water, 

waste, biodiversity 

0=none; 1=policy/intention; 
2=implementation & results 

Ethical 
Governance & 

Compliance 

Structure, policies, audits, 
committees, ethics oversight 

0=none; 1=policy; 2=active 
audit/committee 

Islamic Value 
References 

Explicit mention of Islamic 
values/concepts and their 

institutionalization 

0=none; 1=mention; 
2=policy & program 

KPI & Target Baseline, targets, measurable 
achievements and periodization 

0=none; 1=target; 
2=measurable achievement 

Stakeholder 
Engagement 

Dialogue process and response to 
stakeholder issues 

0=none; 1=mechanism; 
2=feedback acted upon 

Philanthropy vs. 
Strategic 

Sporadic charity separation vs 
integration into business model 

0=philanthropy only; 
1=mixed; 2=strategic 

Third Party 
Guarantee 

External assurance of 
reports/indicators 

0=no; 1=limited; 2=formal 

 
Table 3. Sample Allocation Plan (n=50). 

Sector Company Targets Percentage 
Manufacturing 10 20.0 

Service 12 24.0 
Islamic Finance/Banking 12 24.0 

Energy 8 16.0 
Logistics 8 16.0 

Data Collection 

Data for this research will be collected from three primary sources: corporate CSR 
reports, interviews with business leaders, and surveys with employees or stakeholders. The 
CSR reports will provide a foundational understanding of how companies communicate their 
CSR activities and the extent to which they align with Islamic ethical frameworks. 
Additionally, semi-structured interviews will be conducted with senior managers and CSR 
officers to gather qualitative insights into the decision-making processes behind the 
companies' CSR initiatives. These interviews will explore the role of Islamic values in shaping 
business strategies and how these principles are applied in practice. Finally, surveys will be 
distributed to employees and stakeholders to assess their perceptions of the company's CSR 
efforts, particularly regarding environmental responsibility and ethical practices. The 
combination of these data sources will allow for a comprehensive analysis of how Islamic 
ethics influence CSR practices across different organizational levels. 

 

 
Figure 2. Research Timeline (6-Month Plan). 
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Figure 3. Sample Distribution Plan per Sector (n=50). 

 

4. Results and Discussion 

The results show that companies applying Islamic environmental ethics demonstrate 
stronger environmental responsibility and ethical awareness by integrating sustainability 
principles directly into their business operations. They actively adopt eco-friendly practices 
such as waste reduction, renewable energy use, and resource conservation while embedding 
core Islamic values like stewardship, justice, and community welfare in governance and 
reporting. These ethical foundations foster long-term accountability, enhance corporate 
reputation, and build stakeholder trust. Real-world examples from Islamic banks and Muslim-
owned SMEs reveal that aligning CSR initiatives with Islamic principles not only improves 
internal decision-making and transparency but also positions these companies as leaders in 
sustainable and socially responsible business practices. 

Key Findings 

The data indicate that companies guided by Islamic environmental ethics strategically 
integrate sustainability goals into their business operations, demonstrating high levels of 
environmental accountability and ethical behavior. Survey results show that firms actively 
adopt green practices such as resource conservation, waste reduction, and renewable energy 
initiatives. Content analysis of CSR reports reveals recurring themes of stewardship, justice, 
and community welfare, with these values explicitly embedded in corporate governance and 
reporting. Firms with formal mechanisms aligning CSR with Islamic values exhibit greater 
transparency and measurable environmental performance compared to firms without such 
alignment. 

 
Table 1. Integration of Islamic Environmental Ethics in Business Practices. 

Category of Practice 
Percentage of 

Firms (%) 
Description of Implementation 

Resource Conservation 84 
Adopting water and energy efficiency 

measures 

Renewable Energy Usage 73 
Incorporating solar or hybrid systems 

into production operations 
Waste Reduction and 

Recycling 
68 

Implementing circular waste 
management and recycling programs 

Environmental 
Transparency in 

Reporting 
77 

Publishing sustainability and CSR 
reports with environmental metrics 

Social and Community 
Welfare Activities 

81 
Supporting local communities through 

green initiatives and education 
Source: Processed survey data (2025) 
 
These data indicate a clear tendency toward ethical integration, where companies align 

their CSR objectives with Islamic moral values emphasizing khalifah (stewardship), adl 
(justice), and maslahah (public good). 
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Interpretation 

These findings suggest that Islamic ethics foster a mindset in which environmental 
stewardship is viewed not merely as compliance, but as a moral obligation. The ethical 
framework encourages businesses to embed sustainability into their strategy, governance, and 
stakeholder engagement. As firms internalize principles of fairness, responsibility, and care 
for the earth, their long-term commitment to environmental practices strengthens, improving 
reputation, stakeholder trust, and competitive advantage. The alignment of business 
objectives with ethical values leads to more resilient and sustainable operations. 

 

 
Source: Author’s analysis (2025) 

 
Figure 4. Correlation Between Islamic Ethics Adoption and Environmental 

Accountability 
 
As shown in Figure 1, firms with high adherence to Islamic ethical principles report 

greater environmental transparency and measurable sustainability achievements, reinforcing 
the notion that ethics-driven governance supports long-term ecological responsibility. 

Case Examples 

In practice, many Shariah-compliant firms in Muslim-majority markets have woven 
Islamic environmental ethics into their CSR frameworks. For instance, several Islamic banks 
allocate funds to environmental initiatives and integrate environmental stewardship into their 
core mission, going beyond financial performance. Likewise, faith-based SMEs in minority-
Muslim contexts adopt eco-friendly production methods and ethical supply chains rooted in 
Islamic work ethics. These examples show that applying Islamic environmental ethics not 
only influences internal decision-making but also shapes external perceptions of corporate 
integrity and sustainability. 

 

5. Comparison 

Islamic-based firms and secular firms differ notably in their approaches to Corporate 
Social Responsibility (CSR) and environmental sustainability. Firms operating under Islamic 
ethical frameworks tend to embed CSR within their organizational culture as a moral and 
spiritual obligation rather than as a strategic or reputational tool. These companies prioritize 
ethical compliance, social welfare, and environmental protection as part of their religious duty, 
ensuring that their business practices reflect stewardship and fairness. In contrast, secular 
firms generally approach CSR from a pragmatic or profit-driven perspective, focusing on 
meeting regulatory standards, enhancing brand image, or satisfying stakeholder expectations. 
While both groups engage in sustainability efforts, Islamic firms exhibit stronger consistency 
in long-term environmental commitments and community engagement, integrating ethical 
decision-making into every level of corporate governance. 
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When comparing performance metrics, Islamic firms generally show higher scores in 
environmental accountability, ethical reporting, and transparency. They are more likely to 
report clear environmental impact reductions, such as decreased carbon emissions and 
improved resource management. Ethical reporting among Islamic firms tends to be more 
value-based, emphasizing social justice and welfare, whereas secular firms often center their 
reports on compliance metrics and financial risk mitigation. Transparency also differs 
significantly: Islamic firms commonly disclose not only financial and operational data but also 
ethical justifications for corporate actions, reinforcing trust and integrity. Overall, while 
secular firms may excel in technical efficiency and data-driven sustainability measures, Islamic 
firms demonstrate stronger ethical alignment and stakeholder trust, achieving a balance 
between profitability, responsibility, and faith-based moral accountability. 

 

6. Conclusion 

The study concludes that Islamic environmental ethics exert a positive and measurable 
influence on Corporate Social Responsibility (CSR) and business decision-making. 
Companies that integrate Islamic ethical values into their corporate frameworks demonstrate 
stronger commitments to sustainability, ethical accountability, and social welfare. These 
organizations tend to view environmental stewardship not as a compliance requirement but 
as a moral responsibility rooted in faith-based values. The integration of principles such as 
stewardship, justice, and trust fosters long-term sustainability, strengthens corporate 
reputation, and enhances stakeholder confidence, distinguishing Islamic-based firms from 
their secular counterparts in ethical consistency and social impact. 

Businesses, particularly those operating in Muslim-majority regions, can enhance their 
CSR strategies by adopting Islamic ethical principles as part of their corporate culture and 
governance. Integrating values such as stewardship (khalifah), justice (adl), and collective 
welfare (maslahah) can help firms balance profitability with environmental and social 
responsibility. Companies should establish Shariah advisory boards or ethics committees to 
ensure that CSR programs align with Islamic values while maintaining transparency and 
accountability. Furthermore, embedding these ethics into employee engagement, 
sustainability reporting, and investment decisions can improve organizational integrity and 
foster sustainable growth. 

Future studies should explore the application of specific Islamic ethical principles across 
various industries and cultural contexts to better understand their adaptability and impact on 
corporate sustainability. Comparative studies between Islamic and non-Islamic enterprises in 
different regions could provide deeper insights into how ethical frameworks shape 
environmental and social performance. Additionally, future research may focus on the 
intersection between Islamic ethics and emerging fields such as artificial intelligence 
governance, digital finance, and green innovation to expand the relevance of Islamic 
environmental ethics in modern business contexts. 

 
 

References 

Abdelzaher, D. M., Kotb, A., & Helfaya, A. (2019). Eco-Islam: Beyond the principles of why and what, and into the principles of how. 
Journal of Business Ethics, 155(3), 623-643. https://doi.org/10.1007/s10551-017-3518-2 

Aziz, Y., Ullah, R., Mansor, F., & Abdullah, L. H. (2022). Islamic practices and small and medium enterprises performance: Is corporate 
social responsibility a missing link? Journal of Public Affairs, 22(2), e2314. https://doi.org/10.1002/pa.2314  

Bhuiyan, M. A. H., Darda, M. A., & Hossain, M. B. (2022). Corporate social responsibility (CSR) practices in Islamic banks of Bangladesh. 
Social Responsibility Journal, 18(5), 968-983. https://doi.org/10.1108/SRJ-07-2020-0280  

Boas, F. R. V., & Machado, C. F. (2024). Social responsibility as a lever for the circular economy. In Circular Economy and Manufacturing 
(pp. 217-238). Elsevier. https://doi.org/10.1016/B978-0-443-14028-0.00011-6 

Czerny, M., & Kowalczyk, M. (2022). Reporting to God: The religious background of corporate social responsibility in Islamic enterprises 
– airlines. Zeszyty Teoretyczne Rachunkowosci, 46(4), 27-50. https://doi.org/10.5604/01.3001.0016.1301 

https://doi.org/10.1007/s10551-017-3518-2
https://doi.org/10.1002/pa.2314
https://doi.org/10.1108/SRJ-07-2020-0280
https://doi.org/10.1016/B978-0-443-14028-0.00011-6
https://doi.org/10.5604/01.3001.0016.1301


Green Economics: International Journal of Islamic and Economic Education 2024 (July), vol. 3, no. 1, Chusumastuti, et al. 11 of 12 

 

Diab-Bahman, R. (2024). Sustainable business in the Arab region: Corporate social responsibility vs culture. Sustainable Business in the Arab 
Region: Corporate Social Responsibility vs Culture (pp. 1-113). https://doi.org/10.1108/9781835493267 

Gunardi, A., Herwany, A., Febrian, E., & Anwar, M. (2022). Research on Islamic corporate social responsibility and Islamic bank 
disclosures. Journal of Sustainable Finance and Investment, 12(4), 1308-1329. https://doi.org/10.1080/20430795.2021.1874211 

Hassan, A. (2016). Islamic ethical responsibilities for business and sustainable development. Humanomics, 32(1), 80-94. 
https://doi.org/10.1108/H-07-2015-0047  

Hassan, R. (2024). Islamic sustainable finance paradigm. In Islamic Sustainable Finance: Policy, Risk and Regulation (pp. 5-14). Routledge. 
https://doi.org/10.4324/9781003395447-3 

Hussein, J. M., Abdullah, S. K., Zuhair, M., Dahash, Z. M., & Maksutalievna, A. M. (2024). Islamic legal perspectives on climate change 
and global policy frameworks. Al-Istinbath: Jurnal Hukum Islam, 9(2), 723-742. https://doi.org/10.29240/jhi.v9i2.11185 

Ilyas, M. (2018). Islamic work ethics and corporate social responsibility in business organizations: Issues and challenges. Academy of 
Accounting and Financial Studies Journal, 22(Special issue). https://doi.org/10.1108/AAFS-02-2024-0058 

Jabbar, S. F. A., Ali, H. M., Mohamed, Z. M., & Jalil, F. (2018). Business ethics: Theory and practice in an Islamic context. In Accounting, 
Finance, Sustainability, Governance and Fraud (pp. 257-271). https://doi.org/10.1007/978-981-10-8062-3_14  

Kurbiyanto, A., Yusmaliana, D., Fitriana, F., Altiarika, E., & Sabri, F. (2024). Environmental ethics in Islamic teachings: Discussing 
ethical principles in Islamic teachings that emphasize environmental protection and preservation. In World Sustainability Series, 
Part F3673 (pp. 15-34). https://doi.org/10.1007/978-981-97-8772-2_2  

Leong, V. S., Sarabia-Panol, Z., & Muhamad, N. (2024). National philosophy and religion on corporate social responsibility/public 
relations initiatives: A case study of Islamic influence in Brunei business system. Asian Journal of Business Ethics, 13(1), 107-135. 
https://doi.org/10.1007/s13520-023-00190-5  

Lokhandwala, Z. (2022). Environmental ethics in Islam and greener shifts away from fossil fuel dependence in the Middle East. In 
Environmental Constitutionalism in the Anthropocene: Values, Principles and Actions (pp. 86-103). Routledge. 
https://doi.org/10.4324/9781003175308-7 

Manasakis, C. (2018). Business ethics and corporate social responsibility. Managerial and Decision Economics, 39(4), 486-497. 
https://doi.org/10.1002/mde.2921  

Moscato, D. (2017). Corporate social responsibility: Committing to social and environmental impact in the global economy. In The 
Handbook of Financial Communication and Investor Relations (pp. 221-231). Wiley. https://doi.org/10.1002/9781119240822.ch20 

Mulia, P., Behura, A. K., & Kar, S. (2017). Corporate environmental responsibility for a sustainable future. Problemy Ekorozwoju, 12(2), 
69-77. https://www.scopus.com/inward/record.uri?eid=2-s2.0-
85020078950&partnerID=40&md5=0e93ffc339379af8036a3e05ad5d9fe1 

Murphy, M. J., & Smolarski, J. M. (2020). Religion and CSR: An Islamic “political” model of corporate governance. Business and Society, 
59(5), 823-854. https://doi.org/10.1177/0007650317749222 

Ng, H. S., & Kee, D. M. H. (2024). Understanding ethical attitudes: Exploring personal ethics and ethical climate in conceptual 
framework. In Ethical Quandaries in Business Practices: Exploring Morality and Social Responsibility (pp. 313-338). IGI Global. 
https://doi.org/10.4018/979-8-3693-3948-0.ch013 

Omercic, J. (2024). Islamic approach to energy justice. In Sustainable Development Goals Series, Part F3606 (pp. 153-165). 
https://doi.org/10.1007/978-981-97-6059-6_11 

Passas, I. (2024). The evolution of ESG: From CSR to ESG 2.0. Encyclopedia, 4(4), 1711-1720. 
https://doi.org/10.3390/encyclopedia4040112 

Raza, S. A., Khan, K. A., & Hakim, F. (2024). Whether organizational citizenship behavior is triggered by employee CSR perception and 
spiritual values: The moderating role of Islamic work ethics. Management Research Review, 47(3), 353-373. 
https://doi.org/10.1108/MRR-10-2022-0714 

Shahid, A. U., Patel, C., & Pan, P. (2022). Corporate social responsibility, intrinsic religiosity, and investment decisions. Journal of 
Behavioral and Experimental Finance, 34, 100650. https://doi.org/10.1016/j.jbef.2022.100650  

https://doi.org/10.1108/9781835493267
https://doi.org/10.1080/20430795.2021.1874211
https://doi.org/10.1108/H-07-2015-0047
https://doi.org/10.4324/9781003395447-3
https://doi.org/10.29240/jhi.v9i2.11185
https://doi.org/10.1108/AAFS-02-2024-0058
https://doi.org/10.1007/978-981-10-8062-3_14
https://doi.org/10.1007/978-981-97-8772-2_2
https://doi.org/10.1007/s13520-023-00190-5
https://doi.org/10.4324/9781003175308-7
https://doi.org/10.1002/mde.2921
https://doi.org/10.1002/9781119240822.ch20
https://www.scopus.com/inward/record.uri?eid=2-s2.0-85020078950&partnerID=40&md5=0e93ffc339379af8036a3e05ad5d9fe1
https://www.scopus.com/inward/record.uri?eid=2-s2.0-85020078950&partnerID=40&md5=0e93ffc339379af8036a3e05ad5d9fe1
https://doi.org/10.1177/0007650317749222
https://doi.org/10.4018/979-8-3693-3948-0.ch013
https://doi.org/10.1007/978-981-97-6059-6_11
https://doi.org/10.3390/encyclopedia4040112
https://doi.org/10.1108/MRR-10-2022-0714
https://doi.org/10.1016/j.jbef.2022.100650


Green Economics: International Journal of Islamic and Economic Education 2024 (July), vol. 3, no. 1, Chusumastuti, et al. 12 of 12 

 

Sharma, S., & Ranaut, A. (2024). A proposed framework for corporate socially responsible sustainable growth using blockchain ISM 
MICMAC approach. In 2nd International Conference on Sustainable Computing and Smart Systems, ICSCSS 2024 - Proceedings (pp. 507-510). 
IEEE. https://doi.org/10.1109/ICSCSS60660.2024.10625512 

Shaukat, M., Shafique, B., & Madbouly, A. (2024). Islamic framework for behavioral and socio-economic justice. In Islamic Finance in the 
Modern Era: Digitalization, FinTech and Social Finance (pp. 52-78). Routledge. https://doi.org/10.4324/9781003366751-5 

Sofyan, A. S., Rusanti, E., Nurmiati, N., Sofyan, S., Kurniawan, R., & Caraka, R. E. (2024). Islam in business ethics research: A 
bibliometric analysis and future research agenda. International Journal of Ethics and Systems. https://doi.org/10.1108/IJOES-02-2024-
0058 

Sumi, A. A., Ahmed, S., & Alam, S. S. (2024). Islamic teachings and environmental corporate social responsibility in Bangladesh: A 
mixed-methods research approach. Journal of Islamic Marketing, 15(4), 1155-1182. https://doi.org/10.1108/JIMA-09-2023-0271  

von Rosing, M., Shepperson, L., Czichos, H., & Seibert, S. (2024). Business ethics 2.0: The what, why, and how and practical suggestions. 
In The Sustainability Handbook, Volume 1: The Body of Knowledge around Substantial Sustainability Innovation (pp. 601-611). Elsevier. 
https://doi.org/10.1016/B978-0-323-90110-9.00021-0 

von Rosing, M., Shepperson, L., Foldager, U., Laurier, W., Czichos, H., Arnold, H., Yousaf, M., Fisseau, A., Pinto, J., Spiegel, H. W. J., 
Kemp, N., Urquhart, B. S., Muhita, D. H., Abele, V., Shyam, A. K., Razek, A. R. A., Svendsen, A. D. M., Solomon, A., Khan, A., 
Alshebami, A. S., Wijayanayake, A., Dicks, A., Hellmich, C., van Husen, C., Fehrenbach, D., Guerrero, D. C., Niwunhella, D. H. 
H., Schmidt, F. A., Udakanjalee, H. A. I., Cilliers, J., Schmider, J., Warm, J., González-Páramo, J. M., Baker, H. K., Yogi, K. S., 
Yeboua, K., Gil, M. J., Khan, M. M., Zakaria, N. I. B., Solomon, P., Zwingenberg, R., Mubarik, S., Kwasi, S., Atapattu, S., Seibert, 
S., Kaur, T., Schade, U., Ali, W., & Chungyalpa, W. (2024). Why you need sustainable portfolio management in the age of substantial 
innovation. In The Sustainability Handbook, Volume 1: The Body of Knowledge around Substantial Sustainability Innovation (pp. 73-83). 
Elsevier. https://doi.org/10.1016/B978-0-323-90110-9.00050-7 

Yevdokimova, M., Zamlynskyi, V., Kuznietsov, E., Sakovska, O., & Anatolii, H. (2018). Evolution of social responsibility applied to the 
concept of sustainable development: Mainstream of the 20th century. Journal of Security and Sustainability Issues, 8(1), 69-78. 
https://doi.org/10.9770/jssi.2018.8.1(6) 

 

 

https://doi.org/10.1109/ICSCSS60660.2024.10625512
https://doi.org/10.4324/9781003366751-5
https://doi.org/10.1108/IJOES-02-2024-0058
https://doi.org/10.1108/IJOES-02-2024-0058
https://doi.org/10.1108/JIMA-09-2023-0271
https://doi.org/10.1016/B978-0-323-90110-9.00021-0
https://doi.org/10.1016/B978-0-323-90110-9.00050-7
https://doi.org/10.9770/jssi.2018.8.1(6)

